Wohlfuihlzonen im Biiro zahlen sich aus!

Wird das Thema Gliick ernst genommen?
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Workplace Strategist
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Wir sehen uns an
der Ziellinie!




Wir sehen uns an
der Ziellinie!

2011 lronman Austria -als erster Mensch mit nur
einem Bein

Mehrfacher Welt- und Europameister im Triathlon und
Duathlon

Christian Troger




Ergonomie, Engagement, Wellbeing, ...

STATE OF

WORKPLACE WORLDWIDE, ONLY 13% OF

EMPLOYEES ARE ENGAGED
AT WORK

THREE WAYS TO ACCELERATE EMPLOYEE ENGAGEMENT

Gallup helps organizations boost engagement levels with strategies to hire the right employees, develop their
strengths, and enhance their well-being.

Select the Right People
Develop Employees’ Strengths
Enhance Employees’ Well-Being
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Happiness is a highly desirable
well-being, .
contentment,
meaningful work, b ‘

£

low stress

Happiness influences outcomes
like engagement,
performance and health
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Gluck wird nicht von Geld, Annehmlichkeiten
oder Tischtennisplatten im Buro beeinflusst!
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Um herauszufinden, ob Burodesign ein Beitrag leisten kann, hat Haworth eine
Studie ins Leben gerufen:
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Die Mitarbeiter haben Eigenschaften lhrer Arbeitsumgebung bewertetet

Individual workspace
Group and social spaces
Technolog

Overall environment
Food Aesthetics
Water Legibility
Air Work culture

Acoustics Lighting
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Und dabei Aspekte hervorgehoben, die sie glucklich machen

Meaningful work
Frustration (stress)
Contentment
Feeling relaxed
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Happiness is affected by
work experience

/ two aspects of the
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What design features he
valued?

lp people focus and feel
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Legible space and user

control, affect focus
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Five features contribute

to sense of being valued
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Optimizing these desig
across cultures -

n elements in the office can prc
and ultimately engagement, pe

ymote employee happiness,
rformance and health
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Vielen Dank!

Workplace Innovation

markus.heinrich@haworth.com Lt




