
Wohlfühlzonen im Büro zahlen sich aus!

Wird das Thema Glück ernst genommen?

Markus Heinrich

Workplace Strategist
Ideation Europe



Wir sehen uns an 

der Ziellinie!

Christian Troger



Wir sehen uns an 

der Ziellinie!

- 2011 Ironman Austria  -als erster Mensch mit nur
einem Bein

- Mehrfacher Welt- und Europameister im Triathlon und 
Duathlon

Christian Troger



Ergonomie, Engagement, Wellbeing, …



Happiness is a highly desirable state of 
well-being, 
contentment, 
meaningful work, 
low stress

Happiness influences outcomes 
like engagement, 
performance and health



Glück wird nicht von Geld, Annehmlichkeiten
oder Tischtennisplatten im Büro beeinflusst! 



Stefan Sagmeister









Um herauszufinden, ob Bürodesign ein Beitrag leisten kann, hat Haworth eine

Studie ins Leben gerufen:

Shanghai, China

San Francisco, CA, USA

Los Angeles, CA, USA

New York, NY, USA

Holland, MI, USA

Dallas, TX, USA

Mexico City, Mexico

Medillín, Colombia



Die Mitarbeiter haben Eigenschaften Ihrer Arbeitsumgebung bewertetet

Individual workspace 

Group and social spaces

Technology 

Overall environment
Food

Water

Air

Acoustics 

Aesthetics 

Legibility

Work culture

Lighting



Und dabei Aspekte hervorgehoben, die sie glücklich machen

Meaningful work

Frustration (stress)

Contentment

Feeling relaxed



Happiness is affected by two aspects of the 
work experience

Design features 
conveying employee 

value

Ability to focus 
at work



What design features help people focus and feel 
valued?

Design features 
conveying 

employee value

Focus



Legible space and user control, affect focus

Focus

User 
Control

Legible 
Space

Visual access to see and find 
others

Understand layout

Spaces, furnishings, convey 
intended use

Adjustable furnishings in 
workstation 



Five features contribute to sense of being valued

Design features 
conveying 

employee value

“Legible” 
space

User 
control

Right 
technology

Access to 
daylight

Adequate 
Storage



Optimizing these design elements in the office can promote employee happiness, 

across cultures - and ultimately engagement, performance and health

Feeling valued

Focus

“Legible” 
space

User 
control

Right 
technology

Access to 
daylight Adequate 

Storage

Happiness at work

o Meaningful work
o Frustration
o Contentment
o Feeling relaxed
o Feeling happy at work



Vielen Dank!

Workplace Innovation
markus.heinrich@haworth.com


